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Adapting in the last 4 months...
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Shut down tourism operations (agricultural
sector contfinued working)

Creation of a “COVID Committee”

Adapting current tours to accommodate
COVID regulations

Innovative pre-order/pick-up market to
access new and existing customers for farm
products

New walk-in market at Ranch for products
and featuring partner farm products too to
assist local farmers




Marketing Changes Since

@KualoaGrown Instagram

arket more




Agri-Tourism: Connecting Crops, Community, and Commerce

Able to support

small & partner
businesses

KualoaGrown Cacao Tea
paired with Tolentino
Honey

(supporting two
endeavors in one nice
little “package”)

Creation of a
network

Bridges the ag
community with others
to expand markets,
provides “cross-
training”, and a network
for innovation and

support

Diversification of
tourism industry &
overall economy

Safer outdoors,
enhances the “Hawai‘i
brand” through senses,

and a “twofer”



